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SAFE HARBOR 

This presentation contains forward -looking statements concerning our approved 

products and product development, our technology, our competitors, our intellectual 

property, our financial condition and our plans for research and development programs 

that involve risks, uncertainties and assumptions.  These statements are based on the 

current estimates and assumptions of the management of Cumberland 

Pharmaceuticals as of the date of this presentation and are subject to uncertainty and 

changes in circumstances.  Given these uncertainties, you should not place undue 

reliance upon these forward -looking statements.  Such forward -looking statements are 

subject to risks, uncertainties, assumptions and other factors that may cause the 

actual results of Cumberland Pharmaceuticals to be materially different from those 

reflected in such forward -looking statements.  

 

Important factors that could cause actual results to differ materially from those 

indicated by such forward -looking statements include, among others, those set forth 

under the headings "Risk factors" and "Management's discussion and analysis of 

financial condition and results of operations" in our Form 10 -K filed with the SEC on 

March 11, 2011. The Company does not undertake any obligation to release publicly 

any revisions to these forward -looking statements to reflect events or circumstances 

after the date hereof or to reflect the occurrence of unanticipated events. All 

statements contained in this presentation are made only as of the date of this 

presentation.  
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INVESTMENT RATIONALE 

ÛGrowing specialty pharmaceutical company with three approved 

products with both development and commercial capabilities  

ÛProven track record of developing, launching and growing products  

ÛSteady performance for Acetadote and Kristalose  

Û2010 net sales of $45 million; 12% growth over 2009 

ÛCaldolor opportunity  

ÛFirst injectable treatment for both pain and fever approved in United States  

ÛSignificant U.S. market opportunity ð 671 million units injectable analgesics 1 

ÛCumberland owns worldwide rights to the product  

ÛStocked in more than 500 medical centers  

ÛProfitable company in strong financial position  

ÛExperienced management team with significant insider ownership  

1 IMS Health 
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EXPERIENCED SALES & MARKETING TEAM 

ÛChief Commercial Officer with 40 years pharmaceutical sales 

and marketing experience, including with launches of 

products such as Lipitor®, Botox®, and Humira® 

ÛCaldolor product director with 24 years pharmaceutical sales 

and marketing experience, including responsibility for launch 

of Yasmin®  

ÛAdditional senior sales and marketing leadership with more 

than 65 years combined experience 

ÛMore than 100 sales representatives and district managers 

with significant previous pharmaceutical sales experience  

ÛPharmaceutical Advisory Board provides additional 

commercial expertise from leading pharmaceutical firms  
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MARKETED PRODUCTS 

Description   IV NAC  IV Ibuprofen 
Crystalline          

Lactulose 

Indication(s)  
 Acetaminophen    

 Poisoning 
 Pain and Fever 

 Chronic and Acute  

 Constipation 

Market   Hospital  Hospital  Gastrointestinal  
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ACETADOTE® (IV ACETYLCYSTEINE) 
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MARKET FOR ACETADOTE 

ÛOnly U.S.-approved IV treatment for 

acetaminophen overdose 

ÛAcetaminophen poisoning is leading 

cause of drug ingestions reported to 

poison control centers 1 

ÛMore than 600 products contain 

acetaminophen (Rx and OTC) 

ÛExcessive use of acetaminophen can 

cause liver failure and/or death  

ÛProblem continues despite FDA efforts  

1 National Poison Data System, American Association of Poison Control Centers 
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ACETADOTE COMPETITIVE ADVANTAGES 

Û Injectable NAC used broadly outside the United 

States for more than 25 years 

ÛAcetadote offers patients and providers more 

favorable method of therapy  

ÛShorter protocol: 21 vs. 72 hours for oral  

ÛEasier dosage administration than oral NAC  

Û Significantly reduces hospital costs due to 

reduced length of stay  

 

ÛNAC is worldwide standard of care for acetaminophen overdose  
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NEW FORMULATION OF ACETADOTE 

ÛCompleted Phase IV FDA commitment 

ÛAddressed FDA safety concerns 

ÛDeveloped, scaled, manufactured and tested  

ÛNew formulation free of EDTA, stabilization/chelating 

agents and preservatives 

ÛIncreased shelf life from 24 to 30 months  

ÛNext generation product approved by FDA and 

launched 1Q11 

ÛPursuing new patents worldwide  
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ACETADOTE ð STRONG SALES GROWTH 

Sales $ reflect hospital purchases  

Source: Wolters Kluwer Health SourceÊ Non-Retail 
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Ú Stocked in more than 3,900 hospitals, 

including 94% of target facilities  

Ú Continually adding new facilities  

Ú Expanded sales force to reach 

additional hospitals  

Ú Strong new pharmaco-economic data 

ACETADOTE GROWTH DRIVERS 

Ú New formulation offers U.S. and international opportunities  

Ú Exploring opportunities to reach new patient populations 

through label expansion 

Growth Profile  
Net Sales ($mm)  
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CALDOLOR® (IV IBUPROFEN) 
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CALDOLOR ð IBUPROFEN ADVANCES TO IV 

ÛProprietary, injectable formulation of ibuprofen with 

patent protection through 2021  

ÛAdditional patent applications under review  

ÛFirst injectable product approved for pain and fever in 

the U.S. with broad indication  

ÛNDA supported by data from more than 1,400 patients  

ÛApproved by the FDA in June 2009 via Priority Review 

ÛLaunched in United States in late 2009  

ÛLicensing for international commercialization  


